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The International Journal of Business Studies and Innovation (IJBSI) is an open access journal with 

double-blind peer-reviewed. The primary purpose of the IJBSI is to publish scholarly research papers in the 

fields of Business and Innovation. It provides a platform for the researchers, academician and professionals to 

share and contribute to domain of business and innovation knowledge. 

IJBSI accepts articles that can be conceptual papers, theory-based empirical papers, review papers, case 

reports, conference reports/papers, book reviews, commentaries, events and news. Special Issues devoted to 

important topics in the field of business and innovation will occasionally be published. Being an international 

journal, the expected audience for the IJBSI includes academicians, researchers, policy-makers, regulators, 

business owners and managers, directors, consultants, and practitioners. 
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